
🇬🇧 ENGLISH: ULTIMATE LOGO & IDENTITY DESIGN BRIEF TEMPLATE
1. Company Overview (Brand Essence)
· Brand Name: (Exact spelling, capitalization, is a tagline/descriptor needed?).
· Industry: (What exactly does the company do? What product or service does it provide?).
· Unique Selling Proposition (USP): (What is your main feature? Why should clients choose you over competitors?).
· Price Segment: (Economy, mid-range, premium, luxury).
· Brand History / Legend: (Is there an interesting story of how it all started? This can provide a great metaphor for the logo).
2. Design Goals & Objectives
· Project Status: (Creating a logo from scratch or rebranding an existing one?).
· Reason for Rebranding (if applicable): (Why is the old logo no longer working?).
· Main Message: (What is the single most important thought or emotion someone should feel when looking at the logo?).
3. Target Audience
· Core Audience: (Age, gender, location, income level, profession).
· Interests & Lifestyle: (What are their hobbies, what do they value, where do they spend their time?).
· Pains & Needs: (What client problem does your product solve? What state of mind are they buying?).
4. Competitive Landscape
· Direct Competitors: (List 3-5 companies with links to their websites or social media).
· What you like about competitors: (What successful design decisions of theirs should we consider?).
· What you DO NOT like about competitors: (What clichés and stereotypes in your niche will we absolutely avoid?).
5. Brand Character & Values (Metaphors & Associations)
· Emotions: (Which 3-5 adjectives best describe the brand? E.g., bold, reliable, eco-friendly, premium, friendly).
· Brand Archetype (if used): (Who is your brand: Rebel, Sage, Caregiver, Creator?).
· Living Persona: (If your brand were a person, animal, or car — what would it be?).
6. Visual Preferences
· Logo Type: (Wordmark, symbol + text, emblem, mascot, abstract).
· Color Palette: (Are there existing corporate colors or specific shade preferences?).
· Stop-Colors: (Colors that absolutely must NOT be used).
· Font Preferences: (Strict serifs, modern sans-serifs, handwritten, futuristic).
· References: (Provide 3-5 links/images of logos you like stylistically, even if they are from a different industry).
7. Technical Requirements & Deliverables
· Main Touchpoints: (Where will the logo live most often? Website, app, social media, packaging, signage, merch, metal engraving).
· Required Formats: (Will an adaptive version of the logo be needed — horizontal, vertical, simplified icon?).
